For Immediate Release

Retailers Get First Viewing Of
Grand Canal Shoppes At The Venetian Macao Resort Hotel

Preview day for over 200 Top Retail Chief Executive Officers

Macao, SAR, China (June 1, 2007) — Over 200 Chief Executive Officer’s representing
top retail brands got their first glimpse of the spectacular Grand Canal Shoppes, in the heart of
The Venetian Macao Resort Hotel®, today.

The senior retail executives participated in a special pre-opening VIP ‘Hard Hat’ tour, at
which they were given a first opportunity to witness for themselves the unique Venice-inspired
streetscapes and step through the cobbled walkways alongside the canals, arched bridges and
piazza-style shopping streets.

“Between the Grand Canal Shoppes and Shoppes at Four Seasons, over 500 of the worlds
best retail brands have already committed to the Cotai Strip Macao. We are creating an
environment where retailers know that the malls will be of a consistently high standard and
calibre, and where the tenant mix will allow every retailer to maximize its potential.” said David
Sylvester, Vice President of Retail Development Asia, Venetian Macau Limited.

“Today they were able to witness the latest stage of development and see a number of the
resort’s most impressive features, as the retail and resort ambiance begin to take shape. Retailers
understand that the combination of unique design and theming of the Grand Canal Shoppes, our
Convention business, 15, 000 seat arena, 1,800 seat theatre for Cirque du Soliel, 3000 all-suite
rooms and our other resort facilities will attract the customers that generate premium retail sales”.

The Grand Canal Shoppes will feature a dynamic mix of well-known brands across a
wide variety of retail sectors including high-street fashion, footwear, jewelry and accessories,
sports, and a cosmopolitan range of food and beverage offerings and nightlife. In addition, a
number of international retail brands new to Asia have been secured.

Brands represented at the preview day included international retail names such as
Versace, Mikimoto, Mont Blanc, Duty Free Americas, Swatch, Franck Muller, Chopard, Sub-
Chrono, Boucheron and Piaget; and in the F&B sector representatives such as Cafe Deco, which
is set to open a 1,000 seat restaurant its biggest outlet in Asia, and the world famous Buddha Bar.

“We understand that retailers know their customers best, and the strength of commitment
from the best retailers in the market is testament to their belief that their customers will embrace
what we will offer at The Venetian Macao”, said Mr. Stephen Weaver, President Asia Region,



Las Vegas Sands Corp., “We are delighted to have the opportunity to share the excitement of The
Venetian Macao Resort Hotel® with our retail partners. We see our retail offering as an integral
part of the Cotai Strip™ destination resort experience and we are attracting many of the world’s
biggest brands, together with top Asian names in the retail and F&B sectors”.

“Our properties are providing a distinct and unique retail proposition for our retail
partners. Retail is a critical component in our strategy to reposition Macao and the Cotai Strip™
as a multi-day stay destination, where visitors will enjoy a wide range of entertainment,
complemented by this incredible Venetian-style shopping, dining, and recreation experience.”

Modeled on the famous European city of Venice, the one million square-foot Grand
Canal Shoppes (GCS) will be the central attraction of The Venetian Macao, allowing visitors to
experience the ornate architecture, canals and gondola rides of the Renaissance Italian city. The
mall will feature a vast range of both international and local brand retail outlets, including some
20 leading food and beverage outlets, a 1,000-seat food court, an up-market nightclub and a
50,000-square-foot luxury spa.

The Venetian Macao will be one of the largest hotels in Asia and will be Macao’s first
true mega-resort. It will feature 3,000 all-suite rooms, 1.2 million-square feet of meeting,
convention and exhibition space, world-class entertainment in a 15,000-seat arena, and an
impressive array of dining, shopping, and recreation options.

The Venetian Macao, located in Macao, Special Administrative Region of the People’s
Republic of China, will also serve as the anchor of the Cotai Strip, a master planned development
of resort and casino properties. The Cotai Strip™ will feature hotels operated by some of the
most prestigious names in the hotel industry, including Four Seasons, Sheraton, St. Regis,
Shangri-La, Traders, Hilton, Conrad, Fairmont, and Raffles. Las Vegas Sands Corp. will own and
construct each of the hotels as well as operate the casinos and entertainment venues in each hotel.
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ABOUT VENETIAN MACAU LIMITED

Venetian Macau Limited, a subsidiary of Las Vegas Sands Corp., operates the Sands Macao, located near
Macao’s existing casino and entertainment district and across from the Macao Hong Kong Ferry
Terminal. The over one million square foot Sands Macao features a gaming area that includes around
800 table games and over 1500 state-of-the-art electronic gaming devices. The complex also includes 51
luxurious suites, full service spa and salon, and a 24-hour teahouse. The Company also is developing
additional casino hotel resort properties in Macao, including The Venetian Macao Resort Hotel on the
Cotai Strip™ Macao - Asia’s Las Vegas™ .
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